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TTI Shareholders: 

Wednesday 26 February - 17:30 to 20:30 

Be Everywhere.  Technology in travel is giving us the tools to 

communicate with our potential customers in multiple formats, across 
multiple channels and markets. New gaps and opportunities are opening 
up for those that execute well with a specialisation or servicing the 
proliferating needs and niches of the modern traveller. Add into the mx 
that the vast majority of future growth will not come from Western 
economies but from the East and it’s enough to make your head spin. 

TTIhubs are about networking; bringing travel and technology people 
together to chat and drink in a convivial atmosphere. We have organised 
our latest TTIhub to coincide with Travel Technology Europe. At the end of 
Day One, stroll to The Albion pub (5 minutes' walk) and join us for an 
evening of drinking, chatting and hearing from our guest speaker: Joel 
Brandon-Bravo, Vice President Travel, TransPerfect. 

Kindly sponsored by: 

Click this link for free registration on Eventbrite. 

Come and join us for a drink and a chat at the end of day one of TTE. Hear about 
communicating with customers in multiple formats, across multiple channels & markets.  

Thursday 19 March - 10:00 to 15:30 

Holiday Inn London - Kensington Forum  

Kindly sponsored by: 

Click this link for full details and registration 

Emotion is a powerful motivator. Positively appeal to a person’s emotions 
and they will act as you need them to. This is the basis of just about all 
advertising from political campaigns to selling travel. 
 
There are tools and techniques available that can help travel companies 
tap into the emotions of potential customers and raise the likelihood of 
catalysing a purchase. Some of these are based on data, some are based 

on behavioural tracking, others seek to make focused use of social media. 
All can make the difference between a sale or a bounce as a potential 
customer goes elsewhere.  
 
At this event, we will examine these tools and techniques. You will learn 
how they can be applied to your business. Attend TTI’s Spring conference 
and Let’s Get Emotional. 

Speakers: 

James Lemon, Innovation and Strategy Lead  
Intercontinental Hotel Group 
 
Richard  
Baker, Chief Commercial Officer 
Inspiretec Group 
 

Katy Howell, Chief Executive Officer 
Immediate Future 
 
 

Moshe Demri, Vice President Revenue 
Optimove 
 

Darren Khan, Chief Executive Officer 
Travlrr 
 
David Pearson, Mobile Engagement Specialist 
Sinch 
 
Eddy Swindell, CRO & Co-Founder  
Fresh Relevance 

Let’s Get Emotional - spring conference 2020 

TTIhub @ Travel Technology Europe 

https://www.eventbrite.co.uk/e/ttihub-be-everywhere-tickets-90012998301
https://www.tti.org/home/events/tti-spring-conference-2020/


Well another year and another decade are 
now upon us and we look forward to 
another exciting year in Travel Technology 
here at TTI. I do hope you all had a relaxing 
holiday break and have recharged your 
batteries. It is a full agenda for TTI with the 
usual Conferences, Reviews and Hub events. 
Brexit now appears to be happening and we 
expect to update members as soon as more 
details become clear. 
 
We kick off with the Travel Technology 
Europe event, 26/27 Feb. As usual we will 
have a TTI Stand (Stand 2) and I hope as 
many members as possible can visit our 
booth. To get the new year off to a positive 
start we will be hosting a TTIhub evening 
event at the end of the first day of the show. 
The venue is  at the Albion Pub just outside 
the show. Our sponsor for the evening is 
Transperfect and there will be a 
presentation from their Vice President 
Travel Solutions, Joel Brandon Bravo and 
there will be an open bar for the event so 
please come along. 
 

There are many initiatives we will be 
focusing on in 2020 but accommodation will 
be high on the list. We already have great 
solutions with TTIcodes, TTIplaces and 
TTIrooms. We will also be working closely 
with GIATA to push their new content 
platform called My GIATA Drive. We are 
planning to hold 1 or 2 seminars to push this 
initiative later in the year. 
 
We did not hold a Forum at the World 
Travel Market Event last November but we 
plan to return this year on the Wednesday 
of the show on 04 November. As usual we 
do expect to have a booth at the show.  
  
We are planning to make some changes to 
TTI in 2020 and will advise details as we 
progress. We also plan to update the 
website and make it more relevant and 
easier to use. 
 
We will also be planning a big push to 
increase membership and ask you to make 
friends aware of TTI and let us know if there 
is an interest and we will contact them.  In 

return you will get 
a 30% discount for 
2 years for the 
introduction.  
 
I believe it will be 
exciting to see if 
there are strong 
new initiatives in 
Artificial 
Intelligence and 
Blockchain 
technology in 
2020 but time will tell. 
 
I would like to personally thank you for your 
continued support of TTI and look forward 
to working closely with you in 2020. If you 
have any comments please feel free to 
contact me.  I do hope you have a healthy, 
happy and prosperous 2020.  
 
Warmest Regards 
Tim Wright 
Chairman TTI  

Tim Wright, Chairman 

A Word from the Chairman 

2020 Vision 

2020, the year, and the word commonly 
used for perfect vision, which I can sadly no 
longer claim to have. What I can see, having 
been in the digital travel content space for 
20 years is that, as the song goes, “some 
things change, some stay the same”. 
 
Although the Travel industry´s focus has 
traditionally been on human interaction 
and experience, few would argue that 
technology and AI are becoming pervasive 
throughout the industry. As VP of travel 
solutions for TransPerfect, the largest 
content and language technology and 
services company in the world, I’m at the 
(digital) coal face of how this is changing 
the way content is created, localised, found 
and consumed by the travellers of today, 
and tomorrow. And here’s what I see: 
 

 

Rise of Machines - for some things, 
not all 
Doubts remain over whether robots can 
provide front line services beyond the 
check-in gate, highlighted by last year’s 
story about robots getting fired from hotels 
in Japan. But there’s no doubt that AI and 
machine translation are gaining rapid 
traction in the translation space. It’s not 
there yet, highlighted by a recent client 
who came to me after his machine 
translation (MT) output had promoted 
package holidays to Chicken, rather than 
Turkey...  
 
Workflows involving MT are continuing to 
gain space at TransPerfect and industry 
levels, enabling companies to make savings 
and shorten time to market, even if human 
proof-reading is required to prevent such 
mistranslations making it to the customer, 

and retaining a 
human touch 
when localising 
brand voice for 
different markets. 
 
This is particularly 
true for the travel 
and hospitality 
sector, for which 
room descriptions, destination overviews 
and other content are well suited to AI-led 
translation. TransPerfect’s neural machine 
translation (NMT) engines are trained and 
customised with relevant hospitality 
content for continuous improvement of 
output, providing scalable solutions 
suitable for clients ranging from the largest 
global hotel chains to boutique travel 
agencies. 
 
(continued on next page) 

Joel Brandon-Bravo 
Vice President Travel 

TransPerfect 



Video content is a must-have 
strategy 
Social media, users (and Google’s) love of 
travel video means it plays an ever-
growing role in converting users by 
relaying the travel experience better than 
just text and photos. So, just as you may 
already engage with your customers in 
their own language in your product text 
descriptions, brands are also localising 
videos. 
 
Unfortunately, there is still quite a ways to 
go. As put forth in a recent Gartner report 
(“Gartner L2 Intelligence Report: 
Localization 2019,” 10/18/2019), while 
79% of brand sites include videos, just 56% 
use local content elements, such as the 
local language or translated subtitles. 
Among China- and Japan-based sites, 35% 
utilise local talent in their videos, and 38% 
use subtitles or closed captions to enhance 
brand engagement locally. 
 
When you localise videos, there are two 
ways to go about it: dubbing and 
subtitling. Some (language) markets prefer 
or are accustomed to watching videos and 
movies in the original language with 
subtitles, while others dub their media. 
This generally depends on the size of the 
market and—when the original piece is in 
English—the level of English spoken in that 
market. Subtitling is more cost-effective, 
but if your market expects dubbing, then 
you risk damaging your brand and a 
negative impact on the media 
performance. 
 
Finally, localising videos will have a 
positive effect on your SEO. Videos can 
increase organic traffic over 150% and on-
site conversions by 80%. Having localised 
videos will increase length of time on your 
global sites (if you are hosting locally), 
which will improve your ranking, and if 
you've also localised the accompanying 
descriptions, titles, and metatags, you'll be 
optimising the performance of your videos 
for all of your language markets. 
 

Mobile will become full funnel 
As we have gotten better at 
understanding, designing, and optimising 
for small devices, offering greater mobile 

payment options, people have become 
more accustomed to using smaller devices, 
the customer journey on mobile has 
expanded from travel searches and 
inspiration-based browsing to the full 
journey right down the conversion path to 
booking. 
 
In 2017, a Phocuswright study looked at 
mobile booking behaviour by country and 
found that mobile bookings were 
skyrocketing in China. In another study 
Google conducted with Phocuswright in 
2018, we see strong user behaviour for the 
entire booking journey is especially high in 
emerging markets such as Asia and South 
America. From TransPerfect’s own 
collaboration with Vice Media, we also saw 
that 70% of users in emerging markets 
prefer to access travel tools on mobile 
versus desktop. Since 2016, the Chinese 
have been leading in mobile travel 
bookings. In our white paper with 
Phocuswright, we saw that half of all 
online travel bookings in China were 
already being made through mobile 
devices. As we explored in a case study 
last year, more Chinese travellers are now 
booking independently, as opposed to 
doing group tours, further facilitating 
individual bookings directly on mobile 
devices. This number has continued to 
grow, and mobile bookings in China are 
projected to account for 77% of all online 
bookings by 2020. 
 
This highlights the need to consider each 
booking channel separately when 
determining a localisation strategy. Have a 
look at the specific visitor data for your 
mobile app. You may find that the more 
traditional languages your website 
customers prefer—and you already offer—
do not necessarily match the top 
languages preferred by mobile visitors/
bookers. As we explored in another blog 
post, use that data to determine what 
languages to localise into—for each 
channel. 
 
Once you´ve identified which languages 
you´d like to add to your app, the next 
step is localising all the content, and 
potentially the structure of the app, for 
specific languages. If you outsourced the 
app development, or even if you didn’t, 
you may be concerned that localising 

your mobile app will be a lengthy and/or 
tedious process. There are now tech 
solutions that might make this effort 
considerably easier: Applanga is a flexible 
and easy-to-integrate platform for 
managing mobile app translations, as it 
ties into existing build environments or 
workflows via its integrations. 
 

Voice will outstrip text search this 
year 
2017 was the year 50% of web traffic was 
on mobile. 2020 will be the year 50% of 
search is by voice. While many companies 
were prepared for the first, very few seem 
to have embraced the latter. One of those 
that have, Virgin Trains, talked at Travel 
Technology Europe last year about how 
you could book a ticket on Alexa in 20 
seconds and a few spoken sentences 
rather than 5 minutes and 12 clicks.  
 
Those tasks that are simple and repetitive 
will make the most of the convenience of 
asking and receiving, rather than booting 
up, logging in, finding the site, logging 
again, using the dropdowns, and on…  
 
Building skills and optimising for voice 
search will be the next wave of channel 
management and digital marketing. But I 
do believe this will remain mainly with 
those things we do often and want to 
make quicker and easier, like booking our 
commute. Or asking where can I fly from 
Birmingham for less than £50? But 
perhaps, if a picture paints a thousand 
words, it will take a while before Alexa can 
give you inspiration for your next long haul 
adventure. 
 
Joel Brandon-Bravo, VP Travel Solutions, 
TransPerfect / Translation.com 
jbbravo@transperfect.com 
Twitter: @J_Brandon_Bravo 
https://www.linkedin.com/in/
joelbrandonbravo/ 

(Continued from page 2) 

2020 Vision (continued) 

https://www.linkedin.com/in/joelbrandonbravo/
https://www.linkedin.com/in/joelbrandonbravo/


Welcome to New Member: 6point6 

Introducing 6point6 
Founded in 2012, 6point6 is a technology 
consultancy with strong expertise in digital, 
emerging technology and cyber. We bring a 
wealth of hands-on experience to help 
businesses, including financial service providers, 
media houses and government, achieve more 
with digital. Using cutting edge technology and 
agile delivery methods, we help organisations 
reinvent, transform and secure a brighter digital 
future. 
 
Integrating digital technology into an 
organisation can result in fundamental changes 
to how it operates and delivers value to its 
customers. We are seeing new technologies 
emerge at an unprecedented rate, accelerating 
business growth and reshaping operational 
models across industries. There has not been a 
better time to embrace technology and begin 
leveraging its benefits, whether that be to steal a 
march over the competition or keep pace with 
early adopters.  
 

What we do 
Identifying, planning and executing the correct 
digital transformation strategy can be a daunting 
one that deters some organisations from 
embracing technology fully. This is where 

6point6 can help. We provide the innovation, 
expertise and knowledge necessary to untangle 
even the most complicated of digital 
requirements. We have sector and technology 
specialists that allow us to facilitate tailored, 
outcomes-driven transformations for businesses 
across the hospitality, travel and hotel sectors.  
 

6point6 Cyber 
We are trusted suppliers of cyber security to the 
UK Government and multinational corporations. 
We have experience designing, managing and 
implementing some of the most comprehensive 
security projects ever undertaken by central 
government. Our team of industry experts, in 
consultation with internal IT and project 
management teams, ensure that all aspects of 
an organisation’s digital footprint are secured 
against an ever increasing list of threats and 
risks. 
 
Data breaches and other cyber security incidents 
have become an all too common occurrence in 
recent years, with both the frequency and 
severity of these attacks expected to increase in 
2020 and beyond.  
 
BA, Travelex and Marriott, to name just a few, 
have all been the victims of cyber attacks since 
2017, demonstrating that size and reputation 
are by no means a deterrent for potential 
attackers. As the methods and strategies 
employed by attackers continue to evolve and 
become more sophisticated, the measures 

required to safeguard an organisation must 
mature at an even faster rate. 
 
The sheer volume of sensitive data held by 
modern IT systems, along with increasing 
regulatory requirements, demands a 
comprehensive and holistic approach to cyber 
security similar to those at financial and tech 
organisations. Loss of revenue, regulatory fines, 
legal action and reputational damage, amongst 
other things, are all at stake for any individual, 
business or industry that chooses to neglect 
cyber security. 
 

Where to start? 
The best means of understanding how exposed 
your business is to a cyber attack is to perform a 
full review of your organisation’s current 
security state. A Cyber Maturity Assessment will 
provide an organisation with a comprehensive 
overview that can be used to inform the correct 
cyber security strategy for them. For more 
tailored recommendations based on your 
specific business requirements, please get in 
touch with one of our security experts.  
 
Myles Clarke 
6point6 
myles.clarke@6point6.co.uk  

Building a brighter digital future, together  

News from Tracommy 

At the Travel Advisers Community 
(Tracommy), we are starting the new decade 
with a fabulous workshop about Travel Desti-
nation Marketing. Since one of our goals is to 
empower local travel specialists, the work-
shop programme is primarily directed to 
smaller and mid-size Destination Manage-
ment Companies (DMCs) in Africa, Asia and 
South America. Ideally, national or regional 
travel organisations coordinating DMCs in 
their area will set-up groups of 10-15 partici-
pants. Workshops will be held in the respec-
tive countries.  Tailored to the respective 
needs of the specific destination the 2 day 
workshop covers the important elements of 
sales and marketing aspects such as: 

 

 Selling into international markets 

 Cooperation vs. Competition 

 Intercultural Training 

 Recipes to Grow your Business 

 Successful Communication Tools 
 
As a very unique item our offer includes four 
weeks post-workshop support. Here we con-
sult the participants in the implementation 
process of agreed measures to improve the 
communication to their targeted markets. 
See website. 
 
At Tracommy, our business advice for travel 
and tourism organisations has just one thing 

in mind: the success of our members. Conse-
quently, we launched our travel and tourism 
business advisory service. Here you will find 
members of our Community who are world-
class experts in their designated areas of 
business. 
 
Tracommy’s advisory board members devel-
op fresh views to meet your challenges. Tak-
en from their experience in their own mar-
kets and business environments. As a result 
they can come up with solutions to your 
needs that you never even thought about 
before.  Check out our Advisory Board with 
members from Kenya, England, Germany and 
Australia.  

https://tracommy.com/workshop-offer-travel-destination-marketing/
https://tracommy.com/business-advice-travel-tourism/
https://tracommy.com/business-advice-travel-tourism/
https://tracommy.com/business-advice-travel-tourism/


TTI @ TTE 

On 26th and 27th February 2020, Travel 
Technology Europe returns to Olympia 
London with a two-day event designed to 
help travel technology professionals refresh 
their thinking and generate new business. 
Offering a glimpse into the future of travel 
marketing and booking technology, keynote 
sessions include experts from Google and 
IBM who will share their expertise on AI, 
UX, digital transformation and more. 
 
We take a look at some of the conference 
sessions, tech huddles and expert panels 
you can look forward to during the show, 
which will also welcome over 90 suppliers 
from all areas of the industry who will 
showcase their solutions. 
 

AI, mobile and UX under the 
spotlight 

In the first of three keynote sessions to be 
held across the two days, IBM’s European 
Leader of Industry and Cognitive Solutions, 
Thierry Gnych, will be asking ‘Is 2020 the 
year for AI in travel?’, as companies 
embrace machine learning and other AI 
technologies.  
 
His session will focus on how to harness the 
power of cognitive, analytics, blockchain 
and the Internet of Things (IOT) in the 
transportation and travel industries. 
 
Google’s Mobile Lead, Chris Anstey 
meanwhile, will be taking a look at how 
crucial site speed is to business, and sharing 
how major travel brands are creating an 
engaging mobile experience. His session, 
entitled ‘Milliseconds make millions: how 
your site speed impacts your business’ 
marks 25 years of the smartphone, and will 
explore how increased usage of this familiar 
technology has transformed the travel 
sector. 

The third keynote session, ‘How tours and 
activities turned Klook into a unicorn’, 
hosted by Klook’s European Director Matt 
Cuckston, will focus on the importance of 
user experience when it comes to achieving 
success in-destination. Tours and activities 
are a $150 billion global market and having 
staked its claim within the sector, 
Cuckston’s first-hand experience is not to 
be missed.  
 

Digital travel transformation 
As well as the keynotes, more than 50 
educational sessions have been organised 
for visitors to collect ideas and information 
on a range of topics, including business 
transformation and new technology. 
Here’s our pick of the remaining conference 
sessions to watch in 2020: 
 
Killing off legacy tech the right way 
Travel companies are often held back by the 
systems they have used for years and fear 
the thought of change. Hear from those 
who have overcome that fear and learn 
how they migrated to a bright, shiny new 
stack of tech.  
 
In this session, Holiday Extra’s associate 
director of technology, Simon Wood, will be 
sharing his personal insights from replacing 
legacy tech over the years, and how 
transformation teams can reduce risk whilst 
moving faster. 
 
Becoming a search superstar 
What do we need to do to make users 
happier with search? Is it about better SEO 
or is that dark art finally dead? Is it about 
adopting voice or AI in search tools or is 
there something more fundamental we can 
do? Speaker and industry advisor, Chris 
Goodall, CG Consultancy tells all. 
 

Is the telephone dead? 
With experts predicting 2020 as 
the year for AI and Automation 
in travel, this Tech Huddle, 
facilitated by Daktela’s Steve 
McSherry, will look at the latest 
customer communication 

technology and discuss if the telephone still 
has a role to play within the customer 
journey. 
As part of this discussion, visitors will 
discuss: How can we bridge generational 
gaps? How can we appeal to new 
customers and retain existing? How can we 
use technology to support our people? 
What does the future consumer expect? 
 
C-suite ‘Question Time’ 
This flagship panel will bring together 
experienced business leaders from different 
tourism sectors; who will identify trends 
that will have an impact on tourism 
technologies, such as Brexit and sustainable 
travel. Panellists include Nezasa CEO, 
Manuel Hilty, Flymya’s CEO Jeff Pan, 
Carlson Wagonlit’s CTO Rachel O’Brien and 
Der Touristik CTO Dirk Tietz. 
 
Business Travel Technology 
Also, for the first time in 2020, Travel 
Technology Europe will feature a session 
focused on business travel technology, 
where experts from FCM, TravelPerk, 
AirGateway and Heathrow Express discuss 
IATA’s NDC targets alongside other 
technologies facing resistance to change, 
including online booking tools. 
 

TTI @ TTE 
Come and say hello to TTI will on stand 2.  
We will also be facilitating a tech huddle on 
day two of the show at 13:15 on the subject 
of tech for accommodation distribution. 
 
Keep an eye on our news and social media 
pages for more information on how you can 
take part in discussing the future of the 
industry and enjoy some fascinating 
conversation with your peers. 
 
For the latest travel technology innovations, 
products, suppliers and cutting-edge 
content, register for your free tickets at this 
link. 
 
Entry to The Business Travel Show, taking 
place at the same time as Travel Technology 
Europe, is also included with your ticket. 

Google and IBM talk travel tech at Travel Technology Europe 2020 

https://www.traveltechnologyeurope.com/register-now-tti
https://www.traveltechnologyeurope.com/register-now-tti


TTI is associated with a number of trade organisations.  
Here is a round-up of their news  

News from our Associations 

New appointment at Advantage  
Leigh Cowlishaw has been appointed as interim 
Global Supplier Partnership Director. Leigh 
Cowlishaw joins the consortium in a redefined 
global role that considers the overall supplier 
partnership aspirations for Advantage Business 
Travel both in the UK and Globally. 
 
Advantage Conference 2020 
The Advantage Conference takes place 15-18 
May 2020. Over the three days delegates will 
have dedicated networking time and will benefit 

from a business programme that challenges, 
educates and inspires delegates with evocative 
speakers. The conference content is split into 
four distinct sections. This format allows 
delegates the time to get a deeper insight into 
the subjects affecting them most, but with 
shorter, sharper sessions. Find out more at 
http://advantageconference.co.uk/. 
 
ITMC Summit 2020 
The ITMC Summit is the leading global 
conference for Independent Travel Management 
Companies and this year takes place from 14 to 
16 June at the Hyatt Regency Newport Beach, 
California, USA. 
 
The event gathers like-minded and forward-
thinking travel professionals from across the 
world to debate the challenges affecting our ever

-changing industry. This year, for the first time 
the Summit will be co-hosted by the world’s 
leading global TMC networks: WIN Global Travel 
Network, GlobalStar, Hickory Global Partners and 
the ITS Network.  
 
With a theme of Global Vision, the three-day 
event will explore the ways the industry 
continues to evolve in a dynamic world focusing 
on advances in technology, managing customer 
expectations and understanding how we can 
deliver a safe and sustainable service solution 
across the world. 
 
For more information contact the event 
organisers via 
events@advantagetravelpartnership.com 

The OpenTravel Alliance continues to enable the 
future by working closely with our members to 
move our initiatives forward.  Our latest release 
of the OpenTravel 2.0 Object Model includes the 
messaging designed to exchange Hotel 
Descriptive Content.  This publication allows for 

the standardized exchange of detailed hotel 
content for hotels and facilities while supporting 
both robust and lightweight implementations.  
These messages are published in both XML and 
JSON and support the use cases defined by 
HEDNA in the HEDNA Content Whitepaper.  This 
latest publication can be downloaded here:   
http://www.opentravelmodel.net/pubs/
specifications/Specifications20.html     
     
OpenTravel is also working with HTNG and 
HEDNA on a joint initiative called the Open 

Payments Alliance Standards Workgroup, which 
is focused on creating the standards used to 
decouple the payment from the booking creating 
an industry-specific payment channel for B2B 
payments.  This team is working on a series of 
APIs to support this vision with the first release 
expected to be published in the coming weeks.  
For more information on these or any of the 
other OpenTravel initiatives please email 
info@opentravel.org.  

In recent weeks, 
the BTA 
welcomed the 
new decade with 
its first new 
member of the 
year – Focus 

Travel Partnership. Focus is a significant and 
welcome addition to the association and one 
which now takes representation of business 
travel spend in the UK to well over 90%.  
 
It also announced its first new partner of 2020, 
with global technology firm Atriis joining the 
Association. Atriis provides a global digital 
solution designed for travel management 
companies and corporates as part of the rapidly 
changing distribution landscape. 
 
These announcements mark the start of an 
exciting new year for the BTA and an important 
decade of evolution for business travel. In the 
year ahead, the BTA is looking forward to 

collaborating with members to drive the 
sustainable development of business travel and 
to showcase the vital role it plays in the economy.   
 
The BTA will host its first flagship event of the 
year – the annual winter conference ‘A Different 
View’ – on 30th January. It will bring together 
members, industry partners, speakers, panellists 
and guests together to look at the new decade 
from a different perspective.  
 
This event followed closely by the first meeting of 
the BTA’s Planet Plan group, where members and 
industry partners will discuss a wide range of 
sustainability topics and start to develop a series 
of measures for the industry to commit to. 
 
The BTA has also launched an Industry Partners 
Board. It’s designed to give its growing number of 
industry partners stronger representation, and to 
harness the insights and value they offer to the 
BTA’s members and the industry as a whole. 
 

Clive Wratten, CEO, BTA, commented:  
“We are excited and optimistic about the new 
decade and all the opportunities it will bring. The 
BTA will use its position as the authoritative voice 
of the industry to drive successful, sustainable 
and safe business decisions and opportunities for 
the business travel sector.” 
 
“In the year ahead, the BTA will be working with 
its members and partners to enhance 
collaboration throughout the business supply 
chain, and leading the development of a robust 
communication stream throughout the whole 
process.” 
 
The BTA has a diverse membership. Its TMC 
membership accounts for over 90% of UK 
expenditure on managed business travel, 
delivering value for money and great service to 
business travellers. The BTA focuses on delivering 
practical solutions to challenges and market 
changes, as well as supporting best practice, 
sustainability and the well-being of travellers.  

mailto:events@advantagetravelpartnership.com
http://www.opentravelmodel.net/pubs/specifications/Specifications20.html
http://www.opentravelmodel.net/pubs/specifications/Specifications20.html
mailto:info@opentravel.org


News from our Associations 

ENTER2020 Discussed “Responsible eTourism” 
Renowned for its high-quality research, topical debates, inspiring keynotes, 
and highly practical workshops, the leading eTourism conference 
ENTER2020 was held in Guildford, UK on 8 – 10 January 2020. Organised by 
the International Federation for IT and Travel & Tourism (IFITT), ENTER 
conferences bring together leading academics and industry professionals in 
travel and technology since 1994. Over the years the conference has firmly 
established its place as a platform to showcase cutting-edge research in 
eTourism and shed light on innovations, opportunities and challenges.  
 
With the theme “Responsible eTourism” ENTER2020 Conference focused 
on exploring ways technology can be used to ensure a positive impact of 
tourism on society, environment, and economy. Within its three tracks of 
Research, Industry and Destinations, the conferences welcomed 
presentations of research, keynote sessions, panel discussions, workshops, 
as well as a competition and a PhD workshops for young researchers. 
 

The key topics of more than 70 academic studies included application of 
innovative technologies in tourism, hotel and destination marketing and 
advancing customer experience through augmented and virtual reality, 
personalisation, robots and chatbots. The ENTER2020 proceedings are 
available in now available at Springer . The research notes and late 
breaking results, not included in the main, are available for free download 
at e-Review of Tourism Research Volumes 17/2 – 17/4. 
 
As a part of the Industry track, Dr. Valeria Croce from Eurail B.V. discussed 
XXI century tourism changes, challenges and opportunities. Prof. Annette 
Pritchard from Leeds Beckett University raised the topic of tourism and 
hospitality’s technological ethical challenge. Themis Mavridis from 
Booking.com shared company’s expertise in successful machine learning 
models.  
 
The Destination track was themed as a SMART UK Day, which further 
focused on discussing digital experiences at attractions and hotels, 
autonomous mobility, intelligent assistants, data privacy and cyber security 
with the view to foresee the future opportunities and challenges. 
 
All the participants arrived at an agreement that there is a need for more 
intensive and open collaboration between destinations, businesses and 
academia. The 28th ENTER conference, which next year will be hosted by 
Nankai University in China, will continue looking for solutions to co-create 
value and support sustainable development through technology.  

 
 
 
 

Rmapi conferences in 2020 will be taking place on  

 Thursday 5th March 

 Thursday 4th June 

 Thursday 5th December  
 
For details, visit http://rmapi.org/ . 

Project Management Committee Discussions 

Thanks to our members, it has been another good year at TTI. We would like 
to thank our members for their support throughout 2019 and may we take 
this opportunity to wish you all a successful and prosperous 2020 
 
We  gained a number of new members and would like to welcome them to 
the TTI Family . 
 
Our Hotel products, TTIrooms and TTIplaces are ready and we have two new 
TTIplaces customers, Stay Global and Icelolly, who have also become TTI 
members. It is worth noting that TTI has 1 million hotels in our system 
compared to only 400,000 in STR, a large Hotel Information system in the 
USA so with this in mind, one of our objectives for 2020 will be to gain new 

members from the Hotel industry.  
 
Another objective for 2020 will be marketing. 
We plan to do more on promotion and 
update our marketing collateral so if you can 
help with promotion or have any suggestions 
for improving our collateral, please feel free 
to email us at admin@tti.org. 
 
Last but not least, we said goodbye to our 
accountant, Michael Austin and welcomed our new accountant, John 
Forgan” 

Our last project meeting took place by conference call on 12 December 

by Phippa Barrett 

(continued) 

TTI Events 2020 

Project Management Meetings  (by conference call) 
Thursday 12 March 
Wednesday 10 June 
Thursday 17 September 
Thursday 10 December 
 

Conferences & Forums 
Wednesday 26 February  - TTIhub 
Thursday 19 March - Spring Conference 
Thursday 18 June - Summer Forum 
Thursday 24 September - Autumn Conference 
Wednesday 4 November - Winter Forum (tbc) 
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